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This manual has been developed to establish clear and consistent 
guidelines for the application of JBS’s visual identity. It brings 
together the main elements that make up the brand—such as the 
logo, institutional colors, typography, and proper applications—
ensuring that every point of contact with the public reflects the 
company’s values and essence.

The content of this document is confidential and intended 
exclusively for internal use or by authorized suppliers. Its purpose 
is to ensure standardization and visual integrity across all JBS 
communication materials.

If you have any questions, please contact the JBS 
Corporate Communication – Institutional Marketing team: 
mktinstitucional@jbs.com.br

mailto:mktinstitucional%40jbs.com.br?subject=
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Purpose of the Brandbook

This Brandbook aims to establish clear guidelines for applying 
JBS’s visual identity, ensuring consistency across all visual 
communications of the company and its units, both nationally 
and internationally. It ensures a cohesive brand presentation 
to employees, partners, and customers, strengthening JBS’s 
unique identity.

The manual also compiles design guidelines, application rules, 
and practical examples to serve as a reference for creating 
future materials, making sure all visual elements reflect the 
brand’s values and essence.
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The evolution of JBS

The story of JBS began in 1953. What started as a small butcher 
shop in a town in Goiás, Brazil, has grown into one of the largest 
food companies in the world. Our brand reflects this journey of 
continuous evolution. As we celebrated our 70th anniversary in 
2023, we saw the opportunity to express the progress we’ve made 
while staying true to our essence.

It is an evolution — not a transformation. The shift from red to 
blue symbolizes our journey and highlights the fact that we are a 
global, multi-geographic, and multi-protein company. We marked 
our 70 - year milestone with the evolution of our brand, reinforcing 
a moment of pride and inspiration to continue growing and 
innovating, strengthening our position as a leader in the industry.

1953 2023
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How did we evolve?  
(( The double parentheses ))

The double parentheses are inspired by the curved side 
lines of the original red logo, symbolizing the brand’s 
evolution. More than just a graphic element, they 
represent protection, care, and a sense of welcome.

With their stylized design, the double parentheses convey 
movement, growth, and JBS’s ongoing evolution. They 
preserve the essence of the brand while projecting its 
dynamism and innovation into the future.

07
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(( Why dark blue? ))

Because blue is solid and represents everything we are:

•	 Our history
•	 Our legacy
•	 Our products
•	 Our brands
•	 Our diversity
•	 Our variety
•	 Everything we are

((  Why light blue? ))

Because it represents everything we can become.

•	 Our possibilities
•	 Our innovation
•	 Our new markets
•	 Our new countries
•	 Our people
•	 Everything we can be

(( Why green? ))

Because green represents our commitment to 
sustainability: to the environment, to society, 
and to our business.

08
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Logo usage

The JBS logo is one of the main visual assets for brand 
identification. Its consistent and proper use is essential to 
strengthen the company’s image and ensure aligned visual 
communication across all materials.

It is crucial to follow the guidelines outlined in this manual to 
preserve the logo’s integrity and legibility in any application.
The official version must always be used whenever possible 
and should never be altered in any way.

According to our brand manual, the logo should be used as 
follows:

Preferred version: 
Whenever possible, use the official version with colors and 
gradients, which best represents JBS’s visual identity.

Monochrome version: 
This version should only be used in cases where applying 
the preferred version is not feasible—such as when 
backgrounds compromise its legibility.

BrandbookJBS
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Preferred version

Monochrome version



Negative versions

Negative versions of the logo must be used 
exclusively in situations where color limitations 
or background contrast prevent the proper 
application of the preferred version.

Their use ensures that the logo maintains legibility 
and visual integrity, even in challenging contexts.

BrandbookJBS
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Clear space

The clear space is the minimum area around the 
logo that must remain free of any graphic elements 
or text. This space is essential to preserve the 
integrity, legibility, and visual impact of the brand, 
preventing any interference that could compromise 
its application.

To ensure the logo stands out visually, a minimum 
clear space equivalent to half the height (x) of the 
letter “B” must be respected. Maintaining this space 
in all applications reinforces the consistency and 
strength of JBS’s visual identity.

X

x/2

x/2

BrandbookJBS
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Minimum logo size

To ensure the legibility and visual integrity of the logo, it 
is essential to respect the minimum size requirements.

•	 Print Materials: 
The recommended minimum width is 15 mm, as shown 
in the adjacent example.

•	 Digital Materials: 
For digital use, the minimum size is 20 px.

Respecting these limits ensures that the logo remains 
clear and impactful, regardless of the medium or 
placement.

15 mm | 20 px

BrandbookJBS
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Color usage on backgrounds

Whenever possible, use the preferred version of 
the JBS logo, with its original colors and gradients, 
to represent the brand as accurately as possible.

In situations where the background compromises 
the visibility or legibility of the preferred version, 
the secondary (monochrome) or negative version 
should be used, depending on the context and 
application needs.

Following these guidelines ensures a consistent, 
clear, and professional presentation across 
different visual environments.

BrandbookJBS
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Protected version

The version with a white outline around the logo 
should preferably be used in physical applications, 
such as factory facades, trade show booths, and 
similar settings.

This approach ensures the logo remains visible, 
preserving its integrity and visual impact even on 
challenging backgrounds.

JBS Logo Width: 15 mm

JBS Outline Width: ≈ 20.6 mm

X

X

X

4/5 X 4/5 X

Creating the protected outline

The logo must have a minimum width of 15 mm 
(or 20 px), and the white outline should follow 
a 1:1.375 ratio.

For the protective area (gray area) around the 
outline, use the height of the letter “X” as the 
reference. The top and bottom spacing should be 
equal to 1x (the full height of “X”), and the sides 
should be 4/5 of the height of “X”.

Example: If the JBS logo is 15 mm wide, the white 
outline should be approximately 20.6 mm wide.

BrandbookJBS
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Incorrect usage 

Improper use of the logo weakens the brand.

Below are examples of usages that are strictly prohibited:

01.	 Do not remove any elements from the logo.

02.	 Do not rearrange the elements.

03.	 Do not change the colors of the logo or its elements.

04.	 Do not resize individual elements.

05.	 Do not modify the color layout or gradients.

06.	 Do not change the color of the logo.

07.	 Do not alter the logo’s overall size disproportionately.

08.	 Do not change the placement of the elements.

09.	 Do not alter any part of the logo.

01.

04.

07.

02.

05.

08.

03.

06.

09.

BrandbookJBS
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R 35    G 35    B 120
HEX   # 232378

C 100    M 100    Y 0    K 25
PANTONE    2372 C

R 20    G 20    B 60
HEX    # 14143c

C 100    M 95    Y 40    K 55
PANTONE   2765 C

R 0    G 90    B 190
HEX    # 005abe

C 100    M 70    Y 0    K 0
PANTONE   2132 C

R 30    G 170    B 245
HEX   # 1eaaf5

C 70    M 15    Y 0    K 0
PANTONE   2171 C

R 65    G 205     B 245
HEX   # 41cdf5

C 60    M 0    Y 0    K 0
PANTONE   2190 C

R 195    G 235    B 250
HEX   # c3ebfa

C 20    M 0    Y 0    K 0
PANTONE   277 C

R 255    G 255    B 255
HEX    # ffffff

C 0    M 0    Y 0    K 0
PANTONE  - 

R 145    G 215     B 0
HEX    # 91d700

C 40    M 0    Y 95    K 0
PANTONE   375 C

R 225    G 230    B 245
HEX   # e1e6f5

C 10    M 5    Y 0    K 0
PANTONE   2706 C

R 195    G 230   B 105
HEX   # C3e669

C 25    M 0    Y 75   K 0
PANTONE   374 C

R 130    G 220    B 100
HEX   # 82dc64

C 50    M 0    Y 80    K 0
PANTONE   7487 C

R 35    G 35    B 120
HEX   # 232378

C 100    M 100    Y 0    K 25
PANTONE    2372 C

R 20    G 20    B 60
HEX    # 14143c

C 100    M 95    Y 40    K 55
PANTONE   2765 C

R 0    G 90    B 190
HEX    # 005abe

C 100    M 70    Y 0    K 0
PANTONE   2132 C

R 30    G 170    B 245
HEX   # 1eaaf5

C 70    M 15    Y 0    K 0
PANTONE   2171 C

R 65    G 205     B 245
HEX   # 41cdf5

C 60    M 0    Y 0    K 0
PANTONE   2190 C

R 195    G 235    B 250
HEX   # c3ebfa

C 20    M 0    Y 0    K 0
PANTONE   277 C

R 255    G 255    B 255
HEX    # ffffff

C 0    M 0    Y 0    K 0
PANTONE  - 

R 145    G 215     B 0
HEX    # 91d700

C 40    M 0    Y 95    K 0
PANTONE   375 C

R 225    G 230    B 245
HEX   # e1e6f5

C 10    M 5    Y 0    K 0
PANTONE   2706 C

R 195    G 230   B 105
HEX   # C3e669

C 25    M 0    Y 75   K 0
PANTONE   374 C

R 130    G 220    B 100
HEX   # 82dc64

C 50    M 0    Y 80    K 0
PANTONE   7487 C

Primary Colors

Secondary Colors

BrandbookJBS
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JBS color palette

The JBS color palette is essential to the brand’s visual 
identity, ensuring consistency and recognition.

•	 Primary Colors: 
These are the main visual elements and should 
be prioritized, conveying the brand’s essence and 
ensuring immediate association with JBS.

•	 Secondary Colors: 
These complement layouts with flexibility and 
dynamism, always in harmony with the primary colors.

Following the palette guidelines is crucial to preserving 
visual integrity across all communications.

The CMYK percentages provided are intended for four-color offset printing using 

the Europe scale. For digital media, use the RGB and hexadecimal (#) references.

In all other forms of application, the Pantone® Coated (C) scale should be used to 

visually match the colors as closely as possible.



R 35 G 35 B 120
HEX # 232378

C 100   M 100    Y 0   K 25
PANTONE 2372 C

R 0 G 90 B 190
HEX # 005abe

C 100   M 70   Y 0   K 0
PANTONE 2132 C

R 0 G 90 B 190
HEX # 005abe

C 100   M 70   Y 0   K 0
PANTONE 2132 C

R 30 G 170 B 245
HEX # 1eaaf5

C 70   M 15   Y 0   K 0
PANTONE 2171 C

R 65 G 205 B 245
HEX # 41cdf5

C 60   M 0   Y 0   K 0
PANTONE 2190 C

R 30 G 170 B 245
HEX # 1eaaf5

C 70   M 15   Y 0   K 0
PANTONE 2171 C

R 65 G 205 B 245
HEX # 41cdf5

C 60   M 0   Y 0   K 0
PANTONE 2190 C

R 145    G 215     B 0
HEX    # 91d700

C 40    M 0    Y 95    K 0
PANTONE   375 C

R 255 G 255 B 255
HEX # ffffff

C 0   M 0   Y 0  K 0
PANTONE  - 

BrandbookJBS
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Gradient

These are the approved gradients for the JBS brand.
This proportion should always be prioritized in a linear 
direction—whether horizontal, vertical, or diagonal.

The CMYK percentages provided are intended for four-color offset printing using 

the Europe scale. For digital media, use the RGB and hexadecimal (#) references.

In all other forms of application, the Pantone® Coated (C) scale should be used to 

visually match the colors as closely as possible.



Recommendation Restriction

BrandbookJBS
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Color contrast

Color contrast is an important tool to enhance 
readability and ensure the clarity of all elements 
across materials—whether physical or digital—
regardless of size. In addition, contrasting colors 
help evoke emotions and create harmonious visual 
relationships for the viewer.
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JBS Text is a variation with slight design 
adjustments, providing greater legibility, 
clarity, and reading comfort in small sizes 
or long texts.

• Titles
• Highlighted text in presentations
• Campaign materials, banners, panels
• Short and impactful texts

Used in:

JBS Display conveys 
our personality in 
every word. JBS Display

JBS Text
• Long texts
• Tables and charts
• Announcements

Used in:

BrandbookJBS
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Official typography
The official typography of JBS is a key element of the 

brand’s visual identity, contributing to consistency and 

uniformity across all communications.

To ensure proper application, it is essential to follow the 

guidelines outlined in this manual. The correct selection 

and use of typography strengthen the brand message and 

ensure clear communication aligned with its identity.

Alongside the logo and color palette, the official 

typography plays a crucial role in building a standardized 

visual communication—whether for informational, 

promotional, or institutional materials.

Our official typography includes two typefaces: JBS 

Display and JBS Text, which are used to express and 

translate the full personality of the brand.



TextDisplay

Thin Italic
ExtraLight Italic

Light Italic
Regular Italic

Medium Italic
SemiBold Italic

Bold Italic
ExtraBold Italic

Light Italic

Regular Italic

Medium Italic

SemiBold Italic

Bold Italic

8
weights

4  
styles

JBS Brandbook
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Recursos OpenType

All JBS fonts include the brand 
symbol. To access it, type two 
parentheses in a row         and 
activate ligatures in the 
software’s OpenType settings.

OpenType features

24

BrandbookJBS



OpenType features
If the software does not support 
OpenType features, you can 
insert them manually using the 
glyphs panel (symbol palette).

In Word, PowerPoint, or Excel:
With the JBS Display or JBS Text font 
selected, go to Insert > Symbols > 
Symbol.

25
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OpenType features
If the software does not support 
OpenType features, you can 
insert them manually via the 
symbol (glyphs) panel.

26
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Proportional Numbers 
(Default in JBS Display) 
The width of each number is 

proportional to its design, 
meaning it varies. 

Recommended for titles and 
general communication.

Tabular Numbers 
(Default in JBS Text) 

All numbers have equal width.
Recommended for use in 

tables, as they preserve 
vertical alignment from one 

line to the next.

All Caps Only

 
Including elevated 

punctuation marks

Numered

Fractions

Subscript/Inferior

Superscript/Superior

Denominator

OpenType features
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See which files to install

Word, Excel, PowerPoint,
Pages, Numbers,
Keynote, etc.  

Illustrator, Photoshop,
InDesign, Figma,
CorelDRAW, etc.  

Using the Fonts as 
Webfonts in Various 
Browsers.

I’m an Employee  

General office use:
I’m a designer.
Communication use:

I’m a Web Developer.
Webfont usage:

Know which files you need to install:

WOFF

WOFF2TTF

EOT

Variable*
https://v-fonts.com/support/

*Limited support. Please refer
  to this link for more information:

28
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Construction grid

When adding the country name below the global JBS 
logo, divide the letters of the “JBS” logo into three 
equal parts. Use two parts for spacing and one part 
for the country name.

Color: Use the same dark blue featured in the 
JBS logo.

Typography: JBS Display Medium, all uppercase 
letters, with 25% letter spacing.

CANADA

Center

Use 2 parts 
for spacing

JBS Display Medium font, all uppercase 

letters, with 25% letter spacing and the 

same color as the logo.

And 1 part for the 
country name

x

x

x

Divide the 

typography 

into 3 parts

x

x

x

CANADA

Logo usage with country name

To support a strong and well-positioned global 
identity, we recommend using the JBS logo in all 
countries where we operate. However, depending on 
specific needs, each country has the option to include 
the name of its location below the logo, following the 
guidelines provided.

BrandbookJBS
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BRASIL AUSTRALIA CANADA USA

Attention:

All country names must be written in uppercase letters and use the 
primary blue color featured in the JBS logo text.

31
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Business unit 
brands



Construction grid

When adding the name of the business unit below the 
global JBS logo, divide the letters of the “JBS” logo into 
three equal parts. Use two parts for spacing and one part 
for the unit name.

Color: Use the same dark blue featured in the JBS logo.

Typography: JBS Display Medium font, title case, with 
25% letter spacing.

Leathers

x

x

x

x

x

x

Leathers

Business unit logo usage

Business Units that use the JBS logo must follow the 
application rules outlined below.

Naming limits

No name should exceed the lateral boundary defined by 
the width of the JBS logo.

If a line break is necessary, the line spacing should 
be equivalent to half of the letter “X” height.

Center

Use 2 parts 
for spacing

JBS Display Medium font, initial letters 

in uppercase, with 25% letter spacing 

and the same color as the logo.

And 1 part for 
the unit

Divide the 

typography 

into 3 parts

BrandbookJBS
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BiotechLeathersNew Business

Attention:

All business names must be written in title case and 
use the primary blue color featured in the JBS logo.

34
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Investors relationsCommercialLegal departmentMarketing

Attention:

Logos should not be created for departments, as shown in the 
examples below. Departments do not require a logo in the 

“Department Name + JBS” format.

35
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Creating the dotted pattern 
- version 1

To create the dotted pattern, follow the steps 
described on the next page.

To create the JBS dotted pattern, we provide two 
application options. Both are valid and follow the 
brand’s visual identity. Choose the one that best fits 
the project or tool being used.

Below, we present Version 1, which offers a more 
simplified process and is easier to replicate.

.................

BrandbookJBS
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The dotted pattern is created from the period of the JBS Display Regular typography, 

ensuring consistency and alignment with the brand’s visual identity.



.................
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In the graphic software, select 
the JBS Display Regular font 
at any size.

With the Text tool active, type a 
period 17 times (without adding 
spaces between them).

Apply the same color used in 
the JBS logo.

To ensure consistency and avoid issues when 
resizing the logo, convert the dots into outlines, 
making them non-editable.

1.

4. 5.

2. 3.

Select all the dots and resize them 
using one of the corner points 
of the bounding box, so that the 
total width of the dotted pattern 
matches the width of the letters in 
the JBS logo.



Creating the dotted pattern - 
version 2

After setting the size of the JBS logo for the specific 
application, the line is created using the period from 
the JBS font.

Line size: The width of the line is determined as 1/3 of 
the width of the letter “J” in the JBS typography.

Spacing between dots: The same value (1/3 of 
the width of the “J”) is used to define the spacing 
between the dots.

BrandbookJBS
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Divide the width of the stem of the letter “J” into three 

equal parts. Each part corresponds to the width/height 

of one dot in the dotted pattern. Use the measurement 

of one of these parts as the spacing between the dots to 

create the pattern.1 2 3



.................
Reserved for Text

BrandbookJBS
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L

X

X/3

X/3

Width and positioning

The width of the dotted pattern (L) should be equal 
to the width of the letters in the JBS logo.

The positioning of the dotted pattern is defined 
based on the height of the letters in the logo (X).

The pattern should be positioned 1/3 of the height 
of X below the logo. Below the dotted pattern, 
there should be an additional 1/3 of the height of X 
reserved for the placement of text.
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Branding in 
locations



Specific logo usage for location

For this creation grid, use the same principles applied 
earlier to add the location. Use the example next to this 
text as a reference for location names that occupy only 
one line.

Location Name Format: The city name should be 
followed by a comma and the state abbreviation in two 
uppercase letters (e.g., São Paulo, SP).

Color: Use the same dark blue featured in the JBS logo.

Typography: JBS Display Medium font, title case, with 
25% letter spacing.

São Paulo, SP

x

x

BrandbookJBS
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For locations with line 
breaks

For locations that require a line break, the 
spacing between the lines of text should be 
equivalent to half of the letter “X” height.

Santana do
Araguaia, PA

x

x

x

x/2

BrandbookJBS
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Santana do
Araguaia, PA

Itumbiara, GO  Andradina, SP Greeley, CO

Attention:

This slide contains some examples of location-specific 
logos for JBS facilities.

44
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JBS + Product 
brands (horizontal 
version)



Guidelines

The horizontal signature combines the JBS logo 
with Business and/or Product brands, ensuring 
alignment and visual consistency.

1.	 The Business and/or Product brand logo 
should be positioned on the left side.

2.	 The dotted pattern should be applied in the 
center, visually separating the elements.

3.	 The JBS logo should be positioned on the 
right side.

This structure maintains a standardized visual 
identity, ensuring balance and recognition across 
all applications.

In the following pages, we detail the grid creation 
process, including proportions, spacing, and 
technical guidelines for correct signature 
application.

...........

Business and/or 
Product Brand 

Logo Always on 
the Left

Dotted Pattern 
Dividing the Brands

JBS Logo Always 
on the Right

BrandbookJBS
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Grid creation

To create a harmonious relationship between 
the JBS brand and product brands, we use 
measurements based on the JBS logo to define 
limits and proportion recommendations.

1.

The height of the JBS logo typography is used 
as the starting reference.

47
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...........

2.

This measurement is used to define the separation space between the 
brands. To create the dotted pattern, follow the same structure presented 
earlier in the Dotted Pattern chapter. This time, type the period 11 times 
(if you choose to use Version 1 of the dotted pattern) and adjust the 
height to match the height of the JBS logo typography.

48
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3.

After defining the space, the JBS logo should be 
aligned to the left of the right limit of this space, 
while the partner brand should be aligned to the 
right of the left limit of the same space.

...........
49
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4.

Another aspect considered for the positioning 
of the partner brand is the area occupied 
by the JBS logo. This area serves as the 
recommended limit for sizing the brand that 
will accompany JBS.

5.

In addition, we use other heights related to 
the JBS logo as guides to reposition brands of 
different formats, ensuring visual balance.

...........

Recommended

Margin limit 2

Margin limit 2

Margin limit 1

Margin limit 1

Recommended

Recommended

50
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6.

With this construction guide, we provide all 
the necessary guidelines for the proper use of 
spaces and proportions, ensuring that partner 
brands are applied in a balanced and visually 
pleasing way.

Recommended

Brand ABrand B

Margin limit 2

Margin limit 2

Margin limit 1

Margin limit 1

Recommended

Recommended

...........
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Logo application examples

Below, we present examples of the JBS logo applied 
alongside product brands. These models serve as 
practical references to guide the correct and consistent 
use of the visual identity.

...........

Recommended

Margin limit 2

Margin limit 2

Margin limit 1

Margin limit 1

Recommended

Recommended
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Recommended

Margin limit 2

Margin limit 2

Margin limit 1

Margin limit 1

Recommended

Recommended
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Use of the dotted pattern with 
multiple brands

When several brands are placed side by side with the logo, the 
dotted pattern is not necessary between the brands. It should only 
be applied between the closest brand and the JBS logo.

Margin limit 2

Margin limit 2

Margin limit 1

Margin limit 1

Recommended
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Margin limit 2

Margin limit 2

Margin limit 1

Margin limit 1

Recommended

When there are two or more brands, the distribution should 
follow alphabetical order, as shown in the example below:
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JBS + Product 
brands (vertical 
version)



Grid creation

To position the vertical signature with logos, 
place the JBS logo at the bottom.

Above the logo, apply the dotted pattern 
following the structure presented earlier. In this 
case, type the period 28 times (if you choose 
to use Version 1 of the dotted pattern), and 
then center the pattern relative to the JBS logo.

The spacing between the dotted pattern and 
the logos should be equivalent to half the height 
of the letters in the JBS logo.

X
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X/2
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 2Logo application examples

Below, we present examples of the JBS logo applied 
alongside product brands. These models serve as 
practical references to guide the correct and consistent 
use of the visual identity.
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............................Use of the dotted pattern 
with multiple brands

When multiple brands need to be applied in a vertical 
logo, the spacing between them should be equal 
to the height of the letters in the JBS logo (X). The 
spacing between the dotted pattern and the logos on 
each side should be equivalent to half of X.

The brands should be organized in alphabetical 
order, ensuring a standardized and consistent layout. 69
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AUSTRALIA CANADA USA BiotechNovos Negócios Couros
Santana do

Araguaia, PA
Itumbiara, GO  Andradina, SP

Region Location brands Business unit

Corporate brand + 
Consumer brand

71
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What is a pattern?

Patterns are repetitive graphic elements used 
to reinforce the brand’s visual identity. They 
help create a cohesive and recognizable design 
and can be applied to various materials, such 
as packaging, signage, institutional materials, 
and visual communications.

The JBS patterns were developed based on 
characteristic elements of the brand, ensuring 
consistency and visual impact across all 
applications.
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Icon creation

The JBS icons must follow specific layout rules 
that define height, width, and stroke, ensuring the 
standardization of their shapes.

The icons (when applicable) use two main styles:

Stroke: with a thickness of 1 unit and color: #232378.

Filled: using the color: #c3ebfa.

Next to this, we present an example with the technical 
details for designing the icons used in JBS’s visual 
identity.

On the next page, we will show more icon examples 
for reference.

Icon limit: 30 units

Ico
n lim

it: 30
 units

Grid size: 36 units

G
rid

 size: 36
 units

Stroke 
Thickness: 
1 unit

Stroke Detail: 
When constructing the icon, select 
the stroke with Cap: Butt Cap and 
Corner: Round Join, as shown in the 
figure to the side.
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Illustration bank

The use of illustrations in communication is a great 
alternative to convey our identity, simplify concepts, 
and attract the attention of those who observe 
the message. At JBS, we have an exclusive vector 
illustration bank that captures the essence of the 
brand, our diversity of people, and our daily activities.

They can be used for important communications, 
social media content, sales presentations, among 
others.

84
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Technical details

Lighting and colors

We incorporate the colors that represent our 
brand into strategic photo details, such as clothing, 
accessories, or furniture elements. This care 
reinforces the visual identity and connects the 
images to the JBS universe.

We prefer warm colors and natural light, which 
create a welcoming and attractive environment. This 
style conveys a sense of closeness and authenticity, 
capturing the viewer’s attention.
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Technical details

Attitude

We demonstrate lightness and readiness in 
our daily activities, in all the environments that 
make up our business. Whether in production, 
the administrative sector, or transportation, we 
always act with optimism and determination, 
reflecting the values and essence of JBS.
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Technical details

Angles and perspectives

We explore perspectives that highlight and 
emphasize each special moment represented 
in the photography. We use angles that follow 
diagonal lines, creating dynamic compositions full 
of movement, while maintaining a focused and 
purposeful gaze.

This approach allows for the creation of impactful 
images, conveying the feeling that we are moving 
forward with confidence and determination 
toward the future.
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Context

Corporate

The photography of the corporate universe aims to 
convey an image of leadership and authority in JBS’s 
market segment. The goal is to attract potential clients 
and reinforce the company’s strong reputation.

The images may depict motivated employees working 
in teams and leaders demonstrating focus and 
determination, as well as explore corporate spaces 
such as offices, buildings, and common areas like 
cafés. These elements help create an environment 
that reflects professionalism and a business-oriented 
approach.
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Context

Production

Production photos highlight the industrial sector, 
aiming to convey a professional, modern image aligned 
with JBS’s productive universe.

The images should depict equipment and employees 
engaged in production activities, always focusing on 
safety and process quality.

Places such as factories, laboratories, and machinery 
are ideal for illustrating the productive context 
and reinforcing the commitment to operational 
excellence.
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Context

Consumer

To highlight the emotional aspect of JBS, we aim to capture 
images showing consumers enjoying our products, creating 
a positive connection with the brand.

From a corporate perspective, we value moments and 
emotions, differentiating the shooting style for specific 
brand campaigns. Our goal is to reinforce scenes such 
as a Sunday afternoon with family, a fun movie night, or 
a relaxing moment on a Friday night, accompanied by an 
irresistible pizza or a juicy burger, perfect for a special 
weekend.

With this approach, we create a stronger emotional 
connection with our target audience, who identify with the 
brand and recognize the value JBS adds to their daily lives.
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Context

Social and environmental

Photos in this context highlight JBS’s actions in crucial 
areas such as environmental preservation, social 
inclusion, and animal welfare. These images reinforce 
the company’s commitment to responsibility and its 
positive impact on society and the environment.

The goal is to convey to the public that JBS acts 
responsibly and transparently, actively contributing to 
a better and more sustainable world.
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Our people

Safety

We recognize the importance of workplace safety 
and are committed to ensuring a safe and healthy 
environment for our employees.

We want to reflect this commitment through our 
photography as well.

The images should highlight the strict quality control 
measures we apply to ensure that all food products 
meet the highest hygiene and safety standards, both 
inside and outside the factories.
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Our people

Determination

With dedication, care, effort, and determination, our 
professionals ensure quality, safety, and efficiency in all 
JBS operations.

We recognize the tireless work of our team, which drives 
growth and excellence in all areas of our operations. 
Therefore, highlighting this determination is essential in 
our photographic direction.

We aim to represent it through images that depict 
our employees, both in factory environments and in 
outdoor activities, valuing their contribution and daily 
commitment.
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Our people

Availability

A healthy and positive work environment is essential 
for JBS’s success. Our employees work in a space 
characterized by focus, determination, motivation, 
optimism, and availability.

These elements are crucial for creating an inspiring 
environment, where everyone is encouraged to strive 
for excellence in their areas of expertise.

We prefer images that convey optimism in the 
workplace, covering not only offices but also factories, 
to reflect the diversity and energy of our teams.
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Business card

The JBS business card reflects the brand’s visual 
identity with elegance and professionalism. It is 
designed to convey the company’s values, using a 
simple design aligned with the identity guidelines.

•••••••••••••••••••••••••

To be the best at whatever we set 
out to do, with absolute focus on our 
activities, ensuring the best products 
and services for customers, stability 

for suppliers, profitability for 
shareholders, and the opportunity 

for a better future for all
our employees.

Our Mission

Owner's Attitude, Determination, 
Discipline, Availability, Frankness, 

Humility, Simplicity.

Our Values

•••••••••••••••••••••••••

Av. Marginal Direita do Tietê, 500 
Vila Jaguara, 05118-100 

São Paulo-SP - Brasil 

 

Position
Full Name

Tel: +55 11 0000-00000

Cel: +55 11 0000-0000 0
 

your.name@email.com.br

Front Back
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Technical specifications – 
front

On this page, we present the measurements and 
positioning of each element on the front of the 
business card. Adhering to these specifications is 
essential to maintain visual consistency and the 
integrity of the JBS identity.

•••••••••••••••••••••••••

Av. Marginal Direita do Tietê, 500 
Vila Jaguara, 05118-100 

São Paulo-SP - Brasil 

 

Position
Full Name

Tel: +55 11 0000-00000

Cel: +55 11 0000-0000 0
 

your.name@email.com.br

Width: 50 mm
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Replace: Business and/or brand logo, personal 
information, and QR code with personal details.

Keep: Colors, sizes, and typography.

Printing Reference: Business card, 90x50 mm, 4x4 
color on glossy paper with matte lamination, 300 g.

JBS Display Semibold (9 pt)

The logo may vary 
depending on the 
companies. See 
some examples 
next to this text:

JBS Display (7 pt)

JBS Display (7 pt)

9,77 x 9,77 mm

35,28 x 13,99 mm
•••••••••••••••••••••••••

Av. Marginal Direita do Tietê, 500 
Vila Jaguara, 05118-100 

São Paulo-SP - Brasil 

 

BRASIL

Position
Full Name

Tel: +55 11 0000-00000

Cel: +55 11 0000-0000 0
 

your.name@email.com.br

•••••••••••••••••••••••••

Av. Marginal Direita do Tietê, 500 
Vila Jaguara, 05118-100 

São Paulo-SP - Brasil 

 

Position
Full Name

Tel: +55 11 0000-00000

Cel: +55 11 0000-0000 0
 

your.name@email.com.br

•••••••••••••••••••••••••

Av. Marginal Direita do Tietê, 500 
Vila Jaguara, 05118-100 

São Paulo-SP - Brasil 

 

Position
Full Name

Tel: +55 11 0000-00000

Cel: +55 11 0000-0000 0
 

your.name@email.com.br

Front
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Technical specifications – 
back

Here are the detailed measurements and positioning 
of the elements on the back of the business card. 
Following these guidelines ensures that the design 
complies with JBS’s visual standards.

•••••••••••••••••••••••••

To be the best at whatever we set 
out to do, with absolute focus on our 
activities, ensuring the best products 
and services for customers, stability 

for suppliers, profitability for 
shareholders, and the opportunity 

for a better future for all
our employees.

Our Mission

Owner's Attitude, Determination, 
Discipline, Availability, Frankness, 

Humility, Simplicity.

Our Values

Width: 50 mm
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Attention: Always keep the business card according 
to the specifications shown next to this text.

JBS Display Semibold (9 pt)

JBS Display Semibold (9 pt)

JBS Text Regular (8 pt)

JBS Text Regular (8 pt)

9,77 x 9,77 mm

35,28 x 13,99 mm

Back
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Letterhead

The JBS letterheads are designed to reflect 
the brand’s visual identity in a professional and 
consistent way. Each template was developed to 
meet different communication needs, maintaining 
elegance and alignment with JBS’s visual guidelines.

The three templates presented ensure versatility 
and flexibility for various types of documents, 
ensuring the brand is always well represented.
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Special Letterhead Letterhead Document - FormalSpecial Letterhead - Option 2

103

Aperfest? Ad me nononsum untertus cae in ad publibus, seniu constictu mantem facrem note, 
nostern irmilibus; ne quis iaed arbendien se in spictorem vitabus imihi, nihil vidit. Aberobse acrei 
cus ad Catum iam prorius inte inario hocupio te quam halia? Lego es ad co merum moertilis 
conerio rivivis. Satimerum mo etem pra ina rei tere patiaesenit fue non Etrissi pon hilica nihilii 
facciam trum acerfit; hore dientic aperceror ubliu quius, que actuus horis re, ur aciam pat.

Na, nos acenicam, senteri ontemur nihilin ia? P. etruntimunt. Untenat quitere silinve robsenatici 
imiur inat re cut Cupiena, moltilius essenique factum omperit Catem, mur. Astiur. Cast Cati, sed 
Cupiocu pplibus confecta mortante, clut conte, satus vid pori iae nemusperidii popublicatum pri 
tudactant? queme estrum nihilibus, comportum que conesce rictua veris, C. M. Gerum hos, ocae 
num tarbem.Ublin Itam nonfest? Ad facturim pro, sentemnerdii cotimus, Catales imiur. Gracere 
mo ublicum nihi, quem octussa tursus seniquides te, ut verum cone que coere es fes etrac re diu 
con ad se quamquidius, perficae te ortemquam iam dit.

Am qui pra is inatum pracia sum num et L. Cuperum ina, movera cem sena, constab efeceri consus 
parehebem, praetre bendeli certum aus, cris locurnius mentebere aut occivid etrunum in Etritum 
di, nuntret; nihicastrum conondam ilium nunte, quondum, suliendiu ente iam ommolica; norum, 
quam prio, scrisse host? it pereheb ulvigil icatinata, etem aciam potili senatius cricons uamquem 
patalab eriteme con re facies prae auc oraecredis, publicit volus es lin tessolum popubli casdam 
ne cere ad publiu sil halemur perevis vicatum abentiem o eris restror emorisqua vivit; hacrunclum 
facrendum striordi consus.

Nam esilium me inihi, dium hor que te eto virmanum nostere heniciis huconfe cernum re, pris ac ta 
res? Venes hos hocterf icastroximum senatqua revividiem inam terfir lina, co me faciam fatilii pec 
vatisse et Cupio enterum ernintilne terideo, ut L. Epostius maionfex mandem sciam Romanum. 
AdEvivil vigil ubit inprorum in Etrit; hoctuiur. Odicaes tastius M. Quam Patio, ute, publiu se et; et re 
cae vercerit. Ebus conlocus, sunum us di, Cat, nos vivirtium audeffremqui patiu me ad caventisquo 
et vivicierum, in pubis ompoeri beffre consum inatium hae atratis, mei conum nem is andam acia L. 
Verdium, quam inti, quampoptia con siterfe rescid int.Onfirmihictam, aucid re eo, verevic omneror 
audam novita res fec ver iam haesi pratuit elicae, pror ad sit. contiam dienatus, scrum eori, condit, 
sedemum. caedemquame noverdium in silicaudena, co volis perei proribus cri imus omnequis estia 
mo esi cautudam ina, pra rem am de non dum omaionsitis, urnihina, serfirmis inatquam

Es, qui pesseni hicaedes ac mensuli, num peri prita, inatus tus hicit verfeciae 
ia? Obsenat ifeces ac vissoliculic re opublius eri consuli conferum iam, pervius 
cerunterim nor perdiis constorum publin nimoludeto none ac rem iu medetrum 
opon tem prei strit, etrissu lintem pratum ta me dea visunu mo etiaet quem acta, 
qua niam se qua essis nos cae construntem Palareh enatiam more essusa verractus 
acieri intus, noximius, nem oris sil vit. Mulicii sili id fuis forum condact ordienternum 
o cemum nostrae quamqui deaticibus, quem sus es a quo publi, nonteatum in si 
facchica rem, non vid abuterteatam fac facenat vis mendite rnines furnum por perdi 
prae qua num. C. Od inatua vivernica ret pror actus, C. 

Ecri condacreis; il vivati prox menatil icaperti, pubiter uribunum omnimus piemus 
cae tem, dest quam tus actodient? Ividentenica nonsult uidere teludem sed rendici 
orestius hoc, nium mulica; hos redem hinterem viriste movero in Etridene omne opor 
que ex senatur benatuit, Caturop ortebatus boneque atium publici ensullare publiu 
elii sedii con tuderfe natus, nostam quam Patus vistrae nultum culis rem audam 
publiu vit viliistra consus obunulocaet graederum ina, nihicum publico nfecri pori 
furbem diena, Catrae caturo con sa vivis re, sulturibus centem atua rei fatiacita, 
notere, num comnimora vil hae consul consus.

Andam dem potiam inpret vas consus con se per querfec ulemperume nocri in 
Itabes sendem quos consici simus iactali camdiostemus opultur actoret idellegerrid 
crestic onsimus esim ta re viris, vis, ex nos, fachuiur ur, et fue intis convocc ivatum 
que firmis hi, co mandieniae atur aut etilin peretilin diem se ine quo verem di ignatud 
enatum se, tem ego utem que te norum ad di, sce quam me nonfir hos nostil 
converobunu erorae tus, quam tabuloc, cum firmis. Teriosu licorei patum vis. At 
viceporis Catilicaus consus re avolus facerra risteri ina, cre nostrei intius egernih 
intrit, ves nirimor umuster tiquit vessi ideortum omnesimo aperi se quitaresse, quit, 
nonulti licatrus verobutum vesimus atque in rempre inihic tes deffres publique con 
Etret inclut grare acia ia nonfitum patifer esultorem convesis, serdintra, quid det? 
Nam includacii sinatilin in Ita, ut L. 

Sci sedetiae poterionti, quem, consum, diurniciena. 
Consus; nonihicam nihilii.

Lego es ad co merum moertilis conerio rivivis. Lego es ad co merum moertilis conerio rivivis. 

Ehem at vivicep eriberfes mora, us, clestrecum por publici patius bonum hos cora, 
cortebero, quo catu vignono stilius aperfectuam ocum num mori condicaeque 
ca nostum te nos sendefa citraverum in se culut vidiem ist factus supimillabus 
omnihilica mandici facterf essulvi vidempris inari prae nonsum publicaur ubliure 
comne nitantratre, nos creora publiae, C. Ifex medis. Dam, Patus vir am tam quem 
tudeperit. Viviviv irterio, es aus nium ius bonsupiceres tus hocrum moverehebat 
C. Decem nimurobsedo, terecia deres es veressi mmoerfi nverfena, dem ala rei 
cis. Ifex me pri pror urs bonfectum nosteres habis Marberbi perfes pordiem et 
coremur esimiliu vatium popondum adduceribes bon vit, quis, Ti. Udem diem 
neque ego neris potem in spicaudere condamdius.

Dere tabefacis, qui inequem conternum omnerei faceper acientem me ilis atum 
sendac viliceps, non resus, nihin Etrarem dem actui inatusquo maio consul hoc 
terum nequiss ediensus ni perempro et; hocchus abus Maecia? Do, ut fatam 
publicerure praed consilicae ince clarici enatuius C. Si periurat, ut L. Serra, furo 
ceris menihi, verit; nocae co viciver entisse in hostiore ia nos vervit L. Uderdit. 
Fuius. Qui publia? inpraesimis. Graet? Otil viriae aturat.

Emque res mum esteatuam feculum dertem num maximolut pat or patus in rebat.
Nihin vendem, nos C. Sermiliqui consupi missili, non haci consus; nonihicam nihilii 
sullabe fauctus; noctus huctus; C. Ro et alis; et videffrem causultius hebatam 
priticaur. Ed inu vive, ingulina, que que cus? Quis fortumeruror accibus, dienartem.

Aperica verobsestra L. Rum pubite, ut inprisqui confectortis elibus resulto rteribu 
ntrumus ma, que humus cotiaellabus fue in sul conside torum.Miliae, Catum 
ubliurbi senissilis? Dactam senatimis audesil ientreis, quit, vestimanu inatiam iliae 
consign oniciis. It aventiam dinatque hum nos morum vocula Serivis terestis hos 
nonsule gerivir ius. Et; et? Nos con sentraectum dium ius, quam publint emplii sus 
iam is iptifex nonsusu locusa L. 

Sci sedetiae poterionti, quem, consum, diurniciena. 
Consus; nonihicam nihilii.

Lego es ad co merum moertilis conerio rivivis. 
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Envelope

The JBS envelopes are designed to convey 
professionalism and reinforce the brand’s visual 
identity across all corporate communications.

They are available in three sizes:

•	 20 x 28 cm

•	 26 x 35,5 cm

•	 23 x 11,5 cm

Each size was created to meet different needs, 
ensuring versatility and alignment with JBS’s 
visual guidelines.

104
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New ID Badge model

The new ID badge model celebrates the journey 
of each employee within the company. Each color, 
following the JBS Culture references, represents the 
respective length of service.

All ID badges must include:

•	 The JBS logo in its original color;

•	 Employee photo, preferably with a white 
background, with a visual element of the brand  
next to it;

•	 Employee’s name;

•	 Business Unit (Corporate, Friboi, Seara, Swift,  
JBS Leathers, JBS New Business);

•	 City/State of operation;

•	 Badge/registration number;

•	 Indication of length of service, according to  
the color scale;

•	 All lanyards must be JBS.

NAME/NICKNAME
FIRST NAME LAST NAME

POSITION - DEPARTMENT OR LOCATION

HEADQUARTERS - SP
023446001003
LENGTH OF SERVICE
0 - 3 YEARS

54 mm

8
6

 m
m

On the next screen, we detail how the 
business card is created.



Technical details

NAME/NICKNAME
FIRST NAME LAST NAME

POSITION - DEPARTMENT OR LOCATION

HEADQUARTERS - SP
023446001003
LENGTH OF SERVICE
0 - 3 YEARS

NAME/NICKNAME
FIRST NAME LAST NAME

POSITION - DEPARTMENT OR LOCATION

HEADQUARTERS - SP
023446001003
LENGTH OF SERVICE
0 - 3 YEARS

NAME/NICKNAME
FIRST NAME LAST NAME

POSITION - DEPARTMENT OR LOCATION

HEADQUARTERS - SP
023446001003
LENGTH OF SERVICE
0 - 3 YEARS
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Uppercase 
JBS Display Bold, 12pt,
Tracking: 0, Color: white

Uppercase 
JBS Display Regular 5,5pt/6,4pt
Tracking: 20, Color: primary blue

In this area of the badge, the color corresponding to 
the length of service should be applied, according 
to the color scale below. Additionally, the text at 
the bottom should also be updated to reflect each 
employee’s length of service.

Gray
Up to 3 years
Pantone: 2162 C

Blue
From 11 to 21 years
Pantone: 2132 C

Red 
From 3 to 6 years
Pantone: 7627 C

Gold 
Above 21 years
Pantone: 1375 C

Green
From 6 to 11 years
Pantone: 375 C

Length of service color

For the photograph, the person should 
be cropped and applied over the white 
background, behind the quotation marks 
element, ensuring harmonious integration with 
the visual identity.

Detailing

Uppercase 
JBS Display Regular, 6pt,
Tracking: 0, Color: white

Uppercase
JBS Display Regular, 7,5pt,
Tracking: 5, Color: white
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Temporary ID Badges

Temporary ID badges follow the same structure and 
size as the company’s standard models (54 mm x 86 
mm), with adaptations to differentiate visitors and 
service providers.

The main difference lies in the visual composition: 
the logo occupies the largest part of the badge, 
and a color bar identifies the user’s category. The 
secondary blue is used for visitors, while the primary 
blue is applied to service providers.

Specific details can be checked next to this text.

VISITOR SERVICE
PROVIDER

57
 m

m

Uppercase, centered
JBS Display Bold, 12 pt/auto,
Tracking: 0, Color: white

Hex: #1EAAF5 Hex: #232378

Uppercase, centered
JBS Display Bold, 12 pt/11 pt,
Tracking: 0, Color: white
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Use cases and examples



JBS Brandbook

110



JBS Brandbook

111

Badge lanyard usage
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Email signature

It is an essential communication element, designed 
to reflect the brand’s visual identity with clarity and 
professionalism. It ensures consistent presentation in 
all messages sent to the team and external audience.

Next to this text, we present an image representing the 
design of the signature. On the next page, you will find 
detailed examples and technical specifications for its 
correct application.

To update your email signature, visit the website: 
www.jbs.com.br/assinaturas

To

Subject

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 

nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel 

illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui 

blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

113
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Institutional

Dimension: 2100x579 px

Dimension: 2100x579 px

Institutional + Business Brand

JBS Display Semibold, 22pt, Tracking: -20, hex: #232378

JBS Display Semibold, 22pt, Tracking: -20, hex: #232378

JBS Display Light, 10,8pt, Tracking: -20, hex: #232378

JBS Display Light, 10,8pt, Tracking: -20, hex: #232378

JBS Text Regular, 9pt, Tracking: -30, hex: #232378

JBS Text Regular, 9pt, Tracking: -30, hex: #232378
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Brand application 
in factories and 
distribution centers
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Logo

In all factories and DCs, only the JBS 
logo should be applied in the following 
situations:

External:

•	 Signage/external facade (parapets, entrances, 
administrative buildings);

•	 Entrance totem;

•	 Water tank;

•	 Road signage (when applicable).

Internal:

•	 Reception (identification area upon arrival at the 
facility);

•	 Internal signage and identification of meeting rooms 
(when there are plaques on doors and inside rooms);

•	 Information panel and/or bulletin board;

•	 ID badge and lanyard;

•	 Uniforms.

1

2
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Entrances, main buildings, 
and water tanks

The logos applied in these areas must follow the 
standards outlined next to this text:

1.	 The entire external building structure will feature 
only the JBS logo;

2.	 The institutional logo, in its original version with a 
small clear space, must be applied. For parapets in 
blue, a white reserve will be used to ensure legibility 
of the logo;

3.	 Elliptical margins (the structure of the old/red logo) 
should not be used;

4.	 The logo must be illuminated for visibility at night;

5.	 All Units with an externally visible water tank must 
apply the JBS logo on the structure.

Attention

A technical project has been developed for the execution of facades and 

buildings. Any updates to these communication points must be handled through 

Business Engineering, in collaboration with Corporate Procurement and 

Institutional Marketing, which will approve the brand application project.
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Totem

The totem identifies the JBS Unit in the municipality 
where it is located and should be positioned in a highly 
visible area before the entrance/gate of the factories 
and distribution centers.

Logo in box-type lettering on ACM, 
measuring 74(L) x 29(H) x 5(P) cm, with 
backlit illumination on the rear face.

"WELCOME" in various languages, 
laser-cut with built-in lighting and 
acrylic face in the colors presented in 
this brand guide.

1. Bem-vindo - Brasilian portuguese
2. Welcome - English
3. Bienvenido - Spanish
4. Bienvenue - French
5. Benvenuto - Italian
6. Willkommen - German
7. Welkom - Dutch
8. добро пожаловать - Russian
9. Arabic - ًابحرم 
10. 歡迎 - Simpli�ed Chinese
11.  欢迎 -  Tradicional Chinese
12.  ようこそ - Japanese

Unit name laser-cut with built-in lighting and 
acrylic face in white.

Example:
• Seara Unit | Rolândia, PR - Brazil
• Friboi Unit | Diamantino, MT - Brazil
• JBS Leathers Unit | Itumbiara, GO - Brazil
• Novapron Unit | Guaiçara, SP - Brazil
• Swift Unit | Andradina, SP - Brazil

Finish in laser-cut ACM sheet with 
the brand's graphic design, using 
automotive PU paint in the colors 
presented in this brand guide.

Finish in white ACM sheet.

Laser-cut ACM for access/maintenance to 
the LED driver by Vinil Sul.

3
0

0
 c

m

Attention:

A technical project has been developed for the execution of the totem. Any 

updates to this structure must be handled through Business Engineering, in 

collaboration with Corporate Procurement and Institutional Marketing, which will 

approve the brand application project.
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Flags

All units with flagpoles may display the JBS flag at the 
entrance, following the brand’s new visual identity. 
The logo should be centered, and the flag should use 
the preferred color with a gradient.

Clear space guidelines should be applied as per the 
established instructions.

X

1,5 X

1,5 X
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Guidelines

The Brazilian Flag is one of the national symbols, and 
therefore, its presentation follows the rules established 
by LAW No. 5,700, DATED SEPTEMBER 1, 1971.

1.	 The National Flag can never be smaller than the 
others. It must be the same size or larger than those 
displayed alongside it;

2.	 All flags must always be in good condition. Torn or 
damaged flags may result in fines;

3.	 In the event of a federal decree for Official Mourning, 
all flags must be flown at half-mast.

2 Flags:

In relation to the observer, the Brazilian flag 
should be placed to the left, at the same height 
or higher than the state flag.

Brazil

Brazil

State Flag

State Flag

City Flag

JBS

State Flag

BrasilCity Flag

Odd Number of Flags:

In relation to the observer, the Brazilian flag 
is placed in the center, the state flag to the 
left, and the municipal flag to the right.

Even Number of Flags:

In relation to the observer, the Brazilian 
flag is placed slightly to the center-left. The 
state flag is to the right of the Brazilian flag, 
and the municipal flag is to the left. Next to 
the state flag is the JBS flag.
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Management boards

Visible management boards must follow the JBS 
visual identity, displaying the JBS logo and the 
institutional colors on the header of the boards.

Attention:

The update of the boards must be aligned with the individuals responsible for 

the Management System in each Business to ensure the implementation of the 

previously approved models, following the schedule defined by them.

The size of the board, indicators, and content 
should be tailored to the needs of the Unit.

VISIBLE MANAGEMENT - MANAGER/COORDINATION

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size

Acrylic Stand

A4 Size
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Identification plates

If the unit uses identification plates for areas and 
workstations, the JBS logo should be applied on the 
left side, and the text should be presented in two 
languages.

For dock identification, following the standard plate 
size, the logo should be positioned at the top and 
centered.

Portuguese 
JBS DisplaySemibold 
Cor: Azul primário #232378

Examples:

English
JBS DisplaySemibold 
Color: Blue #232378

Repouso Térmico Alto Risco

High Risk Thermal Rest

DOCA

01

Alto Risco

High Risk

Nome da área

Area name
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Brand panel

In order to clarify and inform employees and visitors 
about the breadth of JBS’s business, a panel* 
displaying the main brands of all JBS’s businesses 
worldwide may be installed.

This indoor panel should be placed in high-visibility 
areas such as the reception, cafeteria, common areas, 
or other internal spaces.

To ensure installation flexibility, the JBS Brand Panel is 
designed in two sizes.

The main version measures 400x200 cm, providing a 
strong visual impact in large spaces. The alternative 
version, at 120x200 cm, maintains the same concept 
and design in a more compact format, ideal for smaller 
areas.

White ACM with a dotted world map 

print in a soft tone.

Material: Laser-

cut ACM or 

painted MDF 

to highlight the 

three-dimensional 

effect.

Position: Fixed on 

the sides of the 

panel, reinforcing 

the idea that the 

partners are part 

of JBS.
Partner Panel: White ACM or rigid PS for a 

more cost-effective solution.

Logo Application: Printed and adhered inside 

white circles for uniformity.

Economic Alternative: Cut stickers applied 

directly.

Option: LED tape behind the partner panel.

Transparent acrylic or glass, fixed with aluminum 

supports on the sides, ensuring safety and 

preventing unauthorized removal.

Printed ACM with a message 

reinforcing JBS’s global partnership.

White ACM with the logo or JBS logo 

printed in 3D. LED option in the background.

*The marketing department has developed two panel models, one small and one 

large, which can have the brands changed if there is a specific need from the Unit, 

with prior validation.

Panel 400x200 cm
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Restaurant environment

The brand can also be present in the employees’ daily 
routine through panels, images, and slogans. Whenever 
possible, include images of finished products (appeal) 
and food prepared by the factories. 

The panel and photo designs must be pre-approved 
by the Marketing department to ensure the correct 
application of the brands and their attributes. 

It is not mandatory to create a complete set of items. 
If a selection must be made, whether due to budget or 
space constraints, the suggestion is to proceed with the 
prioritized option.

MENU OF THE DAY

MAIN COURSE

SIDE DISH

SALAD 01

SALAD 02

JUICE

DESSERT

Priority option
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Uniforms

The application of the JBS logo should be considered on 
the complete uniform, maintaining the colors according 
to the area of operation.

1.	 White, khaki, or gray uniforms: apply the 
preferred JBS logo in gradient;

2.	  Red, blue, green, or other colored uniforms: apply 
the monochrome JBS logo in white.

The uniforms may also include the application of 
internal project seals, such as “I Am a Leader, I Am an 
Example,” “5S,” “Animal Welfare,” or others*.

*The initiatives signed by JBS also underwent an update after the brand evolution. 

In case of any doubts regarding the final and updated version, contact Institutional 

Marketing.

ATTENTION:

The update of the uniforms must be aligned with those responsible for Uniform 

and Laundry Management in each Business to ensure the implementation of the 

previously approved models, following the schedule defined by them.
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Logo

The JBS Culture (Mission, Values, and Beliefs) is a non-
negotiable asset of the company. Just like the JBS logo, 
the Culture logo was also updated, maintaining the original 
colors but evolving in tones and shapes to reflect this 
identity in a modern and aligned way.

Preferred version

This is the preferred version of the JBS Culture logo, 
which can be applied in either horizontal or vertical 
formats. Whenever possible, the colored version 
should be prioritized.

Horizontal version

Vertical version



Negative version

This version should be used in applications 
where the colors do not stand out, such as on 
dark or colored backgrounds.
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Colors

The Mission and Values of JBS continue to 
feature the brand’s colors, but have evolved in 
tones, allowing for the use of gradients.

R 60    G 86    B 164
HEX  # 3C56A4
C90  M67  Y0  K0

R 194    G 212    B 53
HEX  # B8D435
C40  M0  Y96  K0

R 13    G 172    B 75
HEX  # 0DAC4B
C100  M0  Y100  K0

R 247    G 140    B 37
HEX  # F78C25
C0  M55  Y85  K0

R 4    G 166    B 215
HEX  # 04A6D7
C92  M10  Y0  K0

R 209    G 221    B 38
HEX  # D1DD26
C30  M0  Y100  K0

R 160    G 206    B 88
HEX  # A0CE58
C55  M0  Y85  K0

R 255    G 197    B 64
HEX  # FFC540
C0  M30  Y80  K0

R 25    G 182    B 175
HEX  # 19B6AF
C91  M42  Y0  K0

R 233    G 242    B 206
HEX  # E9F2CE
C15  M0  Y25  K0

R 244    G 243    B 176
HEX  # F4F3B0
C5  M0  Y40  K0

R 255    G 225    B 181
HEX  # FFE1B5
C0  M15  Y35  K0

R 140    G 197    B 68
HEX  # 8CC544
C60  M0  Y94  K0
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Mission and Beliefs

Value - Determination

Value - Simplicity

Value - Discipline



R 255    G 202    B 19
HEX  # FFCA13
C0  M25  Y95  K0

R 233    G 41    B 46
HEX  # E9292E
C0  M90  Y75  K0

R 37    G 168    B 224
HEX  # 25A8E0
C90  M0  Y5  K0

R 26    G 148    B 210
HEX  # 1A94D2
C95  M15  Y0  K0

R 244    G 132    B 32
HEX  # F48420
C0  M60  Y90  K0

R 240    G 81    B 80
HEX  # F05150
C0  M80  Y60  K0

R 28    G 195    B 238
HEX  # 1CC3EE
C85  M0  Y10  K0

R 70    G 192    B 234
HEX  # 46C0EA
C80  M0  Y10  K0

R 239    G 64    B 36
HEX  # EF4024
C0  M85  Y80  K0

R 245    G 142    B 142
HEX  # F58E8E
C0  M60  Y30  K0

R 201    G 233    B 244
HEX  # C9E9F4
C30  M0  Y5  K0

R 200    G 234    B 245
HEX  # C8EAF5
C30  M0  Y7  K0

Colors

The Mission and Values of JBS continue to 
feature the brand’s colors, but have evolved in 
tones, allowing for the use of gradients.
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Value - Availability

Value - Frankness

Value - Humility

Value - Owner’s Attitude



Culture pieces and panels

The new Culture pieces highlight our Team and 
emphasize our Mission, Values, and Beliefs.

1.	 Vertical applications: It is recommended to use 
the graphic elements with the gradient of the Value 
highlighted in the piece, positioning them at the 
height of the employee’s head.

2.	 Horizontal applications: The graphic elements 
should be positioned on the sides of the piece, 
creating a mask for the central application of the 
photo.

3.	 Title and text: The title should be at the top of 
the piece, using JBS Display Semi Bold typography, 
while the explanatory text should be applied in JBS 
Text Regular.

4.	 JBS Culture logo: It is recommended to use it over 
a white reserve, ensuring the brand is applied in its 
original color.

BrandbookJBS
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Our mission

Determination Discipline



136

Programs and 
initiatives sponsored/
supported by JBS



Programs and Initiatives 
Sponsored/Supported by JBS

They represent the company’s commitment to 
communities, the environment, and sustainable 
development worldwide.

The logos of the programs are signed by JBS at the top, 
indicating that “JBS sponsors/supports the initiative.” 
Below, the dotted line is applied, along with the name and 
visual element of each program.

BrandbookJBS
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Internal initiatives 
and pillars of action
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Internal initiatives and 
pillars of action

They represent our way of operating, being, 
acting, and caring for our people.

The initiatives strengthen the JBS identity and 
reinforce institutional actions common to all the 
company’s businesses, applied daily by our entire 
team.

The logos consist of the name of the initiative/
pillar and include an icon or graphic element that 
references the theme. Below, the dotted line is 
applied, and the JBS logo is placed at the bottom, 
signifying that “the initiative is part of JBS.”
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Programs that are 

“sponsored” by JBS

Initiatives that focus on our 

way of being, operating, and 

caring for people

Programs and initiatives by JBS
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Brand Center

The JBS Brand Center is the brand asset hub, where 
all the essential visual elements are available to ensure 
the correct application of the visual identity.

In this platform, you will find logos, typography, 
patterns, communication pieces, guidelines, and other 
institutional materials ready for use. Access to the 
files ensures standardization and alignment across all 
JBS communications.

To use the assets correctly, access them with the 
button below.

https://intranetjbs.com.br/
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